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Perhaps you have a sizable 
sales force, tons of trainees, 
or a plethora of product-users 
and you need to reach them via
video to teach them how to use
your product or sell your service. 
If this is the case, it’s clearly not
sensible to speak to or answer
questions for each individual
person. Instead, a video is what 
you need. Here are some tips on
creating a training video:

KKeeeepp  eeaacchh  vviiddeeoo  lliimmiitteedd  ttoo  oonnee
mmaaiinn  ttooppiicc.. Trying to describe how
to use multiple products in one

7 Tips for Perfecting
Your Next Training Video

©Copyright, SMS Inc., 2007       Printed in USA

856.697.1257 • FAX: 856.697.9639 • E-mail: info@smsmktg.com • Web site: www.smsmktg.com

Want to receive more marketing tips, news, and info? Sign up for our 
e-jottings by sending an e-mail to anita@smsmktg.com with NEWS as the subject line.

MMaakkee  yyoouurr  vviiddeeoo  aavvaaiillaabbllee  oonn  yyoouurr
wweebb  ssiittee..  If it’s a video not intended
for public access because of
proprietary information, then a 
log-in screen can be initiated.
Having the video accessible on 
your site will make things much
easier for your company and 
your audience.

LLooaadd  yyoouurr  vviiddeeoo  oonn  jjuummpp  ddrriivveess  oorr
mmiinnii--DDVVDDss  ttoo  hhaavvee  aavvaaiillaabbllee  aass
hhaannddoouuttss  aatt  ttrraaddee  sshhoowwss,,  mmeeeettiinnggss,,
pprreesseennttaattiioonnss,,  eettcc..  This will allow
you to hand it out to others so they
can view it at their leisure, or you
can easily present it on the spot
with any compatible computer.

AAddvveerrttiissee  yyoouurr  vviiddeeoo  aass  aann  aaddddeedd--
vvaalluuee  sseerrvviiccee..  Let prospects,
customers, salespeople, etc. 
know that the video is readily
available because this shows 
that you are willing to spend the
resources to make sure your
product is used properly.

If you would like more advice or if
you are thinking about starting a
training video, please don’t hesitate
to contact us at 885566--669977--11225577 or
iinnffoo@@ssmmssmmkkttgg..ccoomm.  

video can be very confusing. Either
break up your video into clearly
labeled segments, or produce
separate, smaller videos for each. 

If your video will be used on a CD or
DVD, you can insert chapters to
separate each topic. 

DDoonn’’tt  aassssuummee  yyoouurr  aauuddiieennccee  kknnoowwss
wwhhaatt  yyoouu’’rree  ttaallkkiinngg  aabboouutt..
Somebody who is new to using a
certain product may have no idea 
of how to use it. Start from the
beginning and explain it all, 
step-by-step.

Avoid speaking with industry jargon.
Alternatively, provide a separate
manual to explain various terms
that may not be known to your
audience.

YYoouu  mmaayy  hhaavvee  mmaatteerriiaallss  ffoorr  tthhee
vviiddeeoo  ssiittttiinngg  iinn  yyoouurr  ffiilliinngg  ccaabbiinneett!!
Oftentimes, still photos can be 
used to sufficiently depict a product
or process, and it makes the video
production process much more
affordable. Animations can also 
be produced to show how to 
do something.
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How Google Can Help You Keep Up to Date
So you go to Google and search your company’s name, Stuff, Inc. The search results
will show you virtually any occurrence of Stuff, Inc. that appears on the internet and
you get a quick glimpse of who is writing about your company. This makes for a
great learning tool to see where your company stands in the public eye.

But the internet changes rapidly, as journalists and bloggers add thousands of articles
every single day. So, how can you keep up with mentions of Stuff, Inc. on a daily
basis without spending lots of time “Googling”? Answer: Sign up for Google Alerts.
Every day (or week, if you prefer), Google will e-mail you an Alert on any occurrence
of Stuff, Inc. that they find on sites, including in the news and on blogs.  It serves as
your internet watchdog that keeps you informed, all for free.

HHeerree’’ss  hhooww  ttoo  sseett  uupp  yyoouurr  AAlleerrtt((ss))::

On Google, click on “More”, then “Labs”, then “Web Alerts”.  

In the form, type in your desired keyword/phrase, the types of sites you want Google
to search for you (we suggest “Comprehensive”), and the frequency you would like to
be e-mailed. Respond to the confirmation e-mail and you’re all set!  Set up an Alert
for as many words as you would like. 

HHaappppyy  AAlleerrttiinngg!!

“Sit, boy!”
Training Videos 
Made Easy!
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